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Sexul Feminin | Data nasterii 14/12/1984 | Nationalitatea Romana

Membru proiect intern de cercetare

Universitatea din Pitesti, Facultatea de Stiinte Economice si Drept

Titlul proiectului: Analiza la 360° a fenomenului risipei alimentare la nivelul gospodariilor din
Judetul Arges, Romania: cauze, efecte, nivel, structura si strategii de reducere

Implementare proiect de cercetare

Responsabil coordonator A2.4 si A2.5

Universitatea din Pitesti

CNFIS-FDI-2023-F-0057

Titlul proiectului: UPIT.MEDIA_KEEP_GOING! Comunicare integrata de marketing cu elevii din
medii defavorizate pentru cresterea accesului la educatie

Implementare proiecte

Responsabil dezvoltare continut de comunicare

Universitatea din Pitesti

CNFIS-FDI-2023-F-0146

Titlul proiectului: Activitati si instrumente de conectare activa a universitétii la piata muncii
Implementare proiecte

Responsabil 2 operationalizare firma simulata

Universitatea din Pitesti

“Tranzitia de la scoald la piata muncii prin stagii de practica si intreprinderi simulate”, COD SMIS
131005, Proiect cofinantat din FONDUL SOCIAL EUROPEAN prin Programul Operational Capital
Uman (2014-2020)

Implementare proiecte

Responsabil organizare si desfasurare evenimente zilele carierei

Universitatea din Pitesti

” Activitéti si mésuri integrate de asistentd educationald, consiliere antreprenoriald si mentorat, respectiv
sprijfin financiar pentru cresterea accesului si participarii la invatamantul tertiar in regiunea Sud-Muntenia
in conditii de nediscriminare si echitate sociald (ACTIV PRO-UPIt)”, COD SMIS 125165, Proiect
cofinantat din FONDUL SOCIAL EUROPEAN prin Programul Operational Capital Uman (2014-
2020)

Implementare proiecte

Director Centrul de Marketing Universitar
Universitatea Nationala de Stiinta si Tehnologie Politehnica Bucuresti - Centrul Universitar Pitesti,
Centrul de Marketing Universitar, Str. Targul din Vale nr. 1, Pitesti, judetul Arges, Roméania
Coordonarea activitati CMU, Elaborarea si coordonarea implementarii strategiilor de marketing
universitar, dezvoltarea campaniilor de promovare si pozitionare imagine.

Invatdmant superior/Management

Lector universitar doctor
Universitatea Nationalad de Stiinta si Tehnologie Politehnica Bucuresti - Centrul Universitar Pitesti,
Facultatea de Stiinte Economice si Drept, Str. Targul din Vale nr. 1, Pitesti, judetul Arges, Romania
Activitate de predare, cursuri predate: Marketing, Tehnici promotionale, Cercetari de marketing,
Marketing international, Management, Simulari decizionale, Management operational.

Invatamant superior/Activitate didactica
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2007 - 2013

2011 - 2017

lulie 2014 - august 2015

EDUCATIE SI FORMARE

2007 - 2011

2003 - 2007

1999 - 2003

COMPETENTE PERSONALE

Limba materna
Alte limbi straine cunoscute

Franceza
Engleza

Competente de comunicare

Competente
organizationale/manageriale
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Asistent universitar doctorand

Universitatea de Pitesti, Facultatea de Stiinte Economice, B-dul Republicii nr. 71, Pitesti, judetul
Arges, Romania

Activitate de predare/ cursuri predate: Marketing, Tehnici promotionale, Marketing direct, Relatii publice
Tnvatamant superior/Activitate didactica

Marketing and sales manager

COMP-ARG S.R.L., Pitesti, Arges

Coordonare echipa agenti de vanzare; intocmirea de rapoarte privind indeplinirea obiectivelor propuse;
promovarea produselor companiei; propunerea si implementarea de strategii de
marketing/vanzare;gestionarea unui portofoliu de clienti si largirea lui prin identificarea unor clienti noi;
atragerea de clienti noi; itocmirea ofertelor generale si personalizate; purtarea negocierilor; intocmirea
contractelor; urmarirea deruldrii lor; intocmirea si actualizarea bazelor de date.
Advertising & internet media

Cercetator postdoctoral

Academia de Studii Economice, Bucuresti

Proiect POSDRU 159/1.5/S/142115 - “Performanta si excelenta in cercetarea doctoralé si
postdoctorald

in domeniul stiintelor economice din Roméania’.

Atributii: continuarea demersurilor privind cercetarea stiintifica efectuata pe parcursul celor trei
ani de Scoala Doctorala.

Cercetare stiintifica

Doctor in domeniul Marketing/Diploma de doctor
Academia de Studii Economice din Bucuresti
Marketing, Tehnici promotionale, Simulari de marketing, Cercetari de marketing

Economist licentiat / Diploma de licenta
Universitatea din Pitesti , Facultatea de Stiinte Economice, Juridice si Administrative
Marketing, Management, Economia comertului

Diploma de bacalaureat
Liceul lon Minulescu, Slatina, jud. Olt
Matematica, Fizica

Roméana

INTELEGERE VORBIRE SCRIERE
Ascultare Citire Participare la conversatie Discurs oral

Utilizator avansat / C1 Utilizator avansat / C1  Utilizator avansat / C1 Utilizator avansat / C1  Utilizator avansat /
C1

Abilitati de comunicare si relationare dobéandite prin desfasurarea a numeroase activitati didactice,
participarii in cadrul unor Conferinte la nivel national si international.
Abilitatea de a lucra in echipa.

- Spirit organizatoric obtinut prin participarea/coordonarea unor proiecte de cercetare (in colaborare
cu mediul de afaceri), prin coordonarea echipelor de studenti in cadrul diferitelor proiecte pentru
disciplinele studiate,

- buna indeplinire a sarcinilor in cadrul echipei de lucru pentru diverse activitati (dosare de
autorizare puncte de lucru, acreditare specializari etc.), implicare in organizarea de activitati la
nivelul Facultatii de Stiinte Economice si Drept (Sesiuni de Comunicari Stiintifice Studentesti),
cooperare cu cadrele didactice.

- experientd Tn managementul departamentului de marketing
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Competente dobandite la locul de
munca

Competenta digitala

Permis de conducere

PUBLICATII
PROIECTE
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- analiza de date cantitative si calitative, utilizator de SPSS

- capacitate de adaptare, comunicare, autodezvoltare profesionala, creativitate
- aptitudini de coordonare - dobandite in urma coordonarii echipei din cadrul departamentului
de marketing

competente logistice si administrative

capacitatea de a gestiona un volum mare de activitati;

capacitatea de a gestiona si prioritiza sarcinile;

- respectarea termenelor, a angajamentelor si asumarea responsabilitatii
gandire strategica

competente de managementul conflictelor

competente de managementul timpului

competente de negociere

AUTQEVALUARE
. Creare
Procesarea Comunicare de Securitate Rezolvarea
; o< . e
informatiei continut probleme

Utilizator experimentat Utilizator experimentat Utilizator independent Utilizator elementar  Utilizator independent

= Competentesi apiitudini deutiizareacalculatorului:MicrosoftOffice, Excel, PowerPoint, Intemet Explorer, SPSS, MSProjedt,
= Obuna stapanire a utilizarii intemetului, a motoarelor de cautare, retelelor sociale si a altor resurse web

Categoria B

2 carti publicate in edituri de prestigiu recunoscute CNCSIS, 2 contracte in calitate de membru,
peste 40 articole stiinfifice in reviste de specialitate / comunicari stiintifice la conferinte
international si nationale.

Carti si capitole in carti (prezentare selectiva):

OANCEA Olimpia, Comunicarea integrata de marketing, Editura Sitech, Craiova, 2013, ISBN
978-606-11-3551-6.

OANCEA Olimpia, Comunicarea integratd de marketing - abordari conceptuale si practice, Editura
ASE, Bucuresti, 2015, ISBN 978-606-505-994-8

Articole si lucrari publicate in volumele conferintelor internationale

Olimpia OANCEA, Mihaela BRINZEA (2025), THE CONCEPTUAL MODEL OF EMPLOYEE’S
PERFORMANCE, Annals of the ,Constantin Brancusi” University of Targu Jiu, Economy Series,
Issue 3/2025, ISSN 2344-368

Olimpia OANCEA, Carmen SECARA (2025), Mihaela BRINZEA, IMPLICATIONS OF
ORGANIZATIONAL CULTURE FOR RESILIENCE, FAIMA BUSINESS & MANAGEMENT
JOURNAL - RESILIENT ORGANIZATIONS, Volume 3, Issue 4, December 2025, ISSN: 2344-
4088

Amalia DUTU, Olimpia OANCEA, Mihaela Brinzea (2025), PREPARED FOR THE NEW
CONSUMER? GENERATION ALPHA: BEHAVIORAL CHARACTERISTICS, VALUES AND
ASPIRATIONS, International Scientific Conference - Emerging Trends and Approaches in
Economy, Economic Sciences and Law Faculty POLITEHNICA Bucharest, 27 -28 November
Amalia DUTU, Olimpia OANCEA , Victoria-Mihaela BRINZEA (2025), GENERATION ALPHA
AND SOCIAL MEDIA: EMPIRICAL EVIDENCE FOR ROMANIA, The Scientific Bulletin -
Economic Sciences, Vol 25/Issue 3

Olimpia OANCEA (2023), UNDERSTANDING CONSUMER BEHAVIOUR IN A DIGITAL
AGE,Scientific Bulletin — Economic Sciences, Volume 14/ Issue 1, 2023

Olimpia OANCEA, Mihaela BRINZEA (2022), WHAT'S NEW AND WHAT'S NEXT IN
MARKETING COMMUNICATION IN THE DIGITAL AGE?, 8th ETAEc Conference, Special
Edition of 2022: Emerging Trends and Approaches in Knowledge based Economy: Creative
Thinking and Innovation in Multi-crisis Environment - Call for Sustainability, Faculty of
Economics and Law, University of Pitesti, Romania

Olimpia OANCEA (2021), MARKETING COMMUNICATION IN THE DIGITAL AGE,
7th International Conference on Emerging Trends and Approaches: Creative Thinking and
Innovation in Multi-crisis Environment - BEFORE AND AFTER PANDEMIC, Special Edition of
2021, The Economics and Law Faculty, University of Pitesti, Romania

Amalia DUTU, Olimpia OANCEA , Victoria-Mihaela BRINZEA (2021), THE IMPORTANCE OF
SKILLS IN THE LABOR MARKET, 7th International Conference on Emerging Trends and
Approaches: Creative Thinking and Innovation in Multi-crisis Environment - BEFORE AND
AFTER PANDEMIC, Special Edition of 2021, The Economics and Law Faculty, University of
Pitesti, Romania

Mihaela DIACONU, Olimpia OANCEA, Victoria-Mihaela BRINZEA (2021), FROM HIGH
SCHOOL TO THE UNIVERSITY. TAKING THE FIRST STEP ON A CAREER PATH,
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7th International Conference on Emerging Trends and Approaches: Creative Thinking and
Innovation in Multi-crisis Environment - BEFORE AND AFTER PANDEMIC, Special Edition of
2021, The Economics and Law Faculty, University of Pitesti, Romania

Dutu Amalia, Diaconu Mihaela, Olimpia OANCEA (2016), Cross-functional Working: Some Thoughts
about the Third Market Orientation Component Implementation, Emerging Trends in Marketing and
Management- Vol I, No. 1/2016

Olimpia OANCEA (2015), The role of the integrated marketing communication models in the context
of economic, financial and monetary integration”, International Conference - Euro and the european
banking system: evolutions and challenges, Universitea “Alexandru loan Cuza”, Facultatea de
Economie si Administrarea Afacerilor, lagi.

Olimpia OANCEA (2015), The Model of Integrated Marketing Communication: Who has the Role to
Influence Consumer Behaviour, Acta Universitatis Danubius. CEconomica, Print ISSN: 2065-0175,
Online ISSN: 2067 — 340X, revista indexata in bazele de date internationale RePec,
IDEAS, EconPapers, Index Copernicus, DOAJ, Scipio, Genamics, ProQuest, Cabell's Directories,
EBSCO

Olimpia Oancea, Mihaela Diaconu, Dutu Amalia (2014), Analyze the consumer profiling for
improving efforts of integrated marketing communication”, "The creative potential of cross-
cultural knowledge exchange”, lasi, Volume 2, Issue 2 (4), pp. 101-108, ISSN: 2360-2554
Olimpia OANCEA (2014), The Influence Of The Integrated Marketing Communication On The
Consumer Buying Behaviour, 2nd Global Conference on Business, Economics, Management
and Tourism - BEMTUR 2014, Praga, Cehia, Journal: Procedia Economics and Finance, Vol
23/2015/1446-1450
Olimpia OANCEA, Pandelica Amalia (Dutu), (2012), Empirical Analysis of the Relation
between Organizational Performance and Integrated Marketing Communication within the
Romanian Bakery Industry” , Marketing From Information to Decision (5/2012), revista indexata in:
ProQuest, EBSCO ,Cabell's Directories, Ulrichsweb Global Serials Directory, Index Copemicus,
CEEOL
Olimpia OANCEA (2011), Qualitative research in order to determine a conceptual model of
integrated marketing communication to increase the efficiency of communication within the
bakery industry in Romania”, International Conference on Marketing: Marketing - from
information to decision, 4 " Edition, University Babes Bolyai, Cluj-Napoca, 2011, pg. 337-347,
ISSN: 2067-0338, revista indexata in ProQuest, EBSCO ,Cabell's Directories, Ulrichsweb Global
Serials Directory, Index Copernicus, CEEOL

lacob Catoiu, Olimpia OANCEA, Amalia Pandelicd (Dutu), (2010), Marketing research on
evaluation of the perception gap focused on the food security between bakers industry and market in
Romania”, Revista de Marketing Online, Volumul 4, Nr. 3, pg. 3-24, ISSN: 1843-0678, revista indexata
in baza de date internationala REPEC.
Olimpia OANCEA, Victoria Mihaela Brinzea (2010), Marketing communications as a strategic
function of marketing”, Conferinfa Internationala ,Competitivitate si stabilitate Tn economia bazata
pe cunoastere”, Analele Universitatii din Craiova, Seria: Stiinte Economice, ISSN: 1223-365X,
Craiova, revista cotata B+, indexata in baza de date internationala REPEC si CEEOL
Olimpia OANCEA, Amalia Pandelica (Dutu), Victoria Mihaela Brinzea (2009), Concerns of the
panification industry in the European Union, Proceedings of the International Conference "European

Union’s history, culture and citizenship - Current problems of European Integration”, ond edition”,
University of Pitesti, Romania, 17-18 of April 2009, Editura Universitafii din Pitesti, pg. 426-432,
ISBN: 978-973-690-884-2.

Data, Semnatura,
Semnatura,

OANCEA Olimpia Elena Mihaela
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